
  



The images below are squeeze page examples that you can take 

inspiration from. The key points to take away from this are as follows: - 

 

HEADLINE 
This MUST be grabbing. It should create a desire to have the lead 

magnet product on it’s own. The purpose of the headline is to entice the 

visitor to read on so that they are squeezed in to giving their email 

address. 

 

BULLET POINTS 
The bullet points should build on the headline and compel the visitor to 

want the product 

 

LEAD MAGNET IMAGE 
The squeeze page should have your product image cover on it. This will 

help conversions. You should ensure the cover is professionally 

produced with great graphics and punchy headlines 

 

OPT IN FORM 
The squeeze page wouldn’t be a squeeze page without the optin form 

where the visitors enter their email details in exchange for the product 



 

Source: heidicohen.com 

 

 

 

 
Source: instapage.com 

 



 

Source: www.crazyegg.com 

 

 

 

 

Source: www.crazyegg.com 



 

Source: www.crazyegg.com 

 

 

 

 
 

Source: funnelster.com 



 

Source: www.seoclerk.com 

 

 

 
 

 Source: clickfunnels.com 



 

 

 

 

 

Source: larryfordmarketing.com 

Source: clickfunnels.com 



 

Source: www.crazyegg.com 

 

 

 

Source: www.theonlineearningguide.com 



 

Source: www.lightningrank.com 

 

 

 

Source: www.lightningrank.com 



 

Source: www.onlinedimes.com 

 

 

 

 

Source: secretfunnelstrategy.com 



 

Source: thrivethemes.com 

 

 

 

 

 

Source: optinmonster.com 



 

 

Source: thrivethemes.com 

 

 

 

 

Source: visual.ly 


